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Instructions:
1. Figures to the right indicate marks.
2. There are five questions in the question paper.
3. Answer any three of the following questions.
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ENGLISH VERSION

Explain meaning of marketing environment. Write a detailed note on various factors affecting
marketing environment.

Discuss in detail new product development process.

Explain meaning of distribution channel. Describe types and functions of middlemen involved in
distribution channel.

What is market promotion? Discuss tools or methods of market promotion.

Write short notes. (Any two)

1.

2.
3.
4

Consumer buying decision process
Pricing objectives
Non-store retailing

Process of developing advertising campaign
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